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FOR IMMEDIATE RELEASE 

Contact: Daniel Williams, M.D. 
Premedical Solutions, LLC 
713-822-7469 office 
832-436-1692 fax 
DrDanielWilliams@Gmail.com  
www.Medical-Mastermind-Community.com  

 
 
 

Recruiting Premedical Students For Research Benefiting Medically Underserved 

 
 
Dallas, TX Ð The Medical Mastermind Community and its founder, Daniel 
Williams, M.D., invite premedical students to receive a variety of free 
professional development resources: 
 

¥ Feedback on their application essays and suggestions for improvement 
¥ Commercial Medical College Application Test preparation courses 
¥ Personalized mentorship from physicians 
¥ Education and training about health disparities in the United States 

 
Our goal is to help students get into medical school. Students are asked to fill out 
voluntary surveys designed to study the number of physicians entering medically 
underserved areas! 
 
The 3rd Annual Medical School LIFE Conference will be held at the Wyndham 
Hotel at the Dallas Love Field Airport in Dallas, Texas, on May 29-30, 2010.  
 
To register for or sponsor the event, visit www.Medical-School-Conference.com.  
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Dr. DanÕs Bio 

 I first got interested in medicine in Benin, Africa in 1997 
during a vaccination mission wi th the U.S. Army (see the 
documentary videos below). I have since been honorably 
discharged and earned a Pre-Med Biology Degree from the 
Universi ty of Texas at Tyler. As a Ònon-tradi tionalÓ Pre-
Med, I had many lessons to learn the hard way Ð starting 
wi th why I didnÕt get into medical school the first year I 
appl ied.   

 

 

Upon graduation from medical school, I received the  
Bronze Award from the Admissions Department for my 
volunteer premedical advising work. In Houston I  
developed a comprehensive DVD ki t for premedical  
students, which is now a target of research by the  
National Insti tutes of Heal th. 

As an intern in Emergency Medicine, I began podcasting to the 
American Medical Student AssociationÕs Pre-Med 
Chapter at the Universi ty of Houston and later helped get 
AMSA Õs Mastermind Program off the ground. 

 

 

Now, I am conducting a national research project to 
benefit medical ly underserved communities. 
Medical students and premedical students from al l 
backgrounds are being enrol led. We are studying 
careers and tendencies to work in physician 
shortage areas. 

 

 

 

 

The Medical School Podcast recruits cooperative companies that provide products 

and services to benefit students throughout their medical education journey. 

 

http://medical-mastermind-community.com/scholarship-partners  
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Podcasting Opportunities 

¥ Reach thousands of students and 
maximize your word-of-mouth 
advertising. 

¥ Over 110,000 downloads to-date! 
¥ Simple, 1-hour phone recording. 
¥ Get hundreds of new paying customers 

via our grant if your voted in. 
 

 
ÒTraditional marketing and advertising strategies are losing their 

influence, especially with informed, critical student-doctors.Ó 
 

 
The Medical Mastermind Community engages the 
consumer by drawing them into the conversation. We use 
actual product samples and provide you with formal 
reviews. Here is a sample of one such review: 
 
http://medicalmastery.com/documents/sample-review.pdf 
 

 
So, if youÕre not afraid of a formal product review by our Community of over 
1,900 students, you just might get the Community vote on which products and 
services they want included in our $750,000 Omnibus grant project from the 
National Institutes of Health. 
 

 

Daniel Wi l l iams, MD  ~  DrDanielWi l l iams@Gmai l.com  



Sponsors’ and Exhibitors' Prospectus 

Bring your Ideas, Products, Services and Programs to  

The 3
rd

 Annual Medical School LIFE Conference! 

www.Medical-School-Conference.com  

The Medical Mastermind Community (MMC) invites you to participate in the premier 
educational and networking event for physicians-in-trainingÑ MMCÕs 3rd Annual 
Conference, May 29-30, 2010 at the Wyndham Hotel at the Dallas Love Field Airport 
(not DFW) in Dallas, TX.   Exhibit or sponsor and you will: 

¥ Meet your customers  
¥ Boost your companyÕs image  
¥ Increase your companyÕs visibility  
¥ Enhance your market presence  
¥ Improve your marketing effectiveness  

During the convention, attendees are encouraged to visit the exhibit hall and talk with 
exhibitors about their products and services, assuring you an excellent return on your 
investment in deciding to exhibit. This year, the MMC has scheduled exhibit hall hours in 
an effort to increase booth traffic and provide more opportunities to showcase your 
products and services to current and prospective buyers.  

EXHIBITING 

The exhibit hall will occupy the conference room at the Wyndham Hotel at the Dallas 
Love Field Airport and will be available for exhibit installations on Friday, May 28, 
2010, 6:00pm-8:00pm. All exhibits must remain intact until the official closing time and 
may not be dismantled or removed before that time. All booths are 8Õ x 10Õ. If your 
exhibit is larger than this, please call MMC at (713) 822-7469.  

RATES 

8' x 10' Prime Booth Space: 
SOLD to primary sponsor, 
MatchAResident.com  

8' x 10' Prime Booth Space: $600 
8' x 10' Standard Booth Space: $350 
6' Table Space for Non-Profit 
only: $175 

 

 



Rates include: 

¥ Three (3) full conference registrations  
¥ Product/service description in the Exhibitor Directory section of the convention 

program  
¥ Listing on the MMC convention Web page with a live link your Web site  
¥ 6' draped table, 2 chairs and a wastebasket  

EXHIBIT HALL SCHEDULE (See floor plans and hotel fact sheets.) 

Move In: 
Friday, May 28 Ð 6:00pm-8:00pm 
Saturday, May 29 Ð 6:00am-7:00am  

Open: 

Saturday, May 29 Ð 7:00am-7:00pm 
Sunday, May 30 Ð 7:00am-2:00pm 

Exhibit hall will open one hour prior to scheduled exhibit time to exhibitors only in order 
to access their booth space. 
 
Move Out:  
Sunday, May 30 - 2:00 pm-4:00 pm (no exceptions). 

No teardown permitted prior to 2:00 pm, Sunday, May 30. Any items left after 4:00 pm 
will be discarded by the cleaning crew. MMC will not be responsible for items left in 
booth. 

RAFFLE  
An hourly raffle will be held May 29-30 before each lecture presentation. All exhibitors 
will receive tickets, which they may use to solicit, recruit and attract attendees. The 
MMC welcomes and appreciates donated prizes from exhibitors. All donations will 
receive product recognition and acknowledgment, as well as word-of-mouth promotion. 

SPONSORSHIP AND DONATIONS 

Sponsorships are available for social and programming events, food, convention gifts, 
etc. It is because of our exhibitors and sponsors that MMC is able to provide quality 
educational programming for future physician leaders.  

 

 

 

 



OFFICIAL CONVENTION PROGRAM ADVERTISING 

Want to get more exposure among the attendees at convention? Then, place an ad in the 
official convention program. These will be permanent documents included in the 
National Institutes of Health research project on medical education and health disparities, 
which is what the MMC is all about. 

Space Rate Size 

Cover 4 (4-Color Only)*  SOLD to primary sponsor 8 1/2 x 11 

Cover 3 (4-Color Only)*  $875 8 1/2 x 11 

Cover 2 (4-Color Only)*  $875 8 1/2 x 11 

Full-Page (b&w, no bleed) $675 7 1/2 x 10 

Half-Page (b&w)**  $315 7 1/2 x 5 

*Trim size noted; allow .25" for each bleed, * *  Partial ads must be contained with a box 
Space and Artwork Deadlines: April 10, 2010. 

CONVENTION ATTENDEE LIST 

Convention attendee lists will be available for purchase Jun 1-Jun 30, 2010 for a $425 
charge per list. Webinar attendee list available for purchase Jun 1-Jun30, 2010 for a $350 
charge per list. 

ADDITIONAL ADVERTISING OPPORTUNITIES 
Exhibitors will automatically be listed on MMCÕs Web site and receive a link to their 
Web site to gain additional exposure pre- and post- convention. 

Convention attendee registration bag inserts* will also be available at the following rates: 

Exhibitors, Speakers, & Sponsors $125 
Non-exhibitors / sponsors/speakers $225 

*Pre-approval of all attendee registration bag inserts are required. Flyer size should not 
exceed 8.5Ó x 11Ó (double- or single-sided). Exhibitors are responsible for the printing 
and shipping of the flyers. Flyers should be shipped directly to the hotel to arrive no later 
than Monday, April 8, 2010  (instructions will be given with approval).  

RULES & REGULATIONS 

The following is considered and accepted by the exhibitor and MMC to be part of the 
exhibit space reservation contract. 

Regulations were formulated in the best interest of all exhibitors participating in this 
convention, taking into account the rules of the convention hotel and any related 
regulatory body. This show will conform to the rules and regulations of the International 



Association of Exhibitions and Events and the Exposition Service Contractors 
Association. We appreciate your full compliance. 

GENERAL CONDUCT  
Interviews, demonstrations, sales and the distribution of literature or educational items 
must be made within the booth area assigned to the exhibitor. AMSA also reserves the 
right to remove exhibit materials the organization deems offensive or out of character to 
MMCÕs mission and policies. 

Exhibitors: 

¥ MAY take contact information from attendees.  
¥ MAY interview, demonstrate, solicit and sell products and give away small 

promotional items to all attendees in designated, paid booth area.  
¥ MAY have raffles, prizes, games or the like in their booth space.  
¥ MAY NOT sublet or share booth space without prior written approval. 

Unauthorized subletting or sharing assigned or apportionment of the whole or any 
part of the exhibit space is prohibited. Exhibitors may not permit any other party 
who is not directly employed by their company to exhibit in their space any goods 
or services.  

¥ MAY NOT canvass, distribute advertising material or solicit outside their 
designated, paid booth area.  

¥ MAY NOT tear down exhibit prior to the designated tear-down time.  

ARRANGEMENTS AND USE OF SPACE 

All exhibits must be arranged so as not to obstruct the general view or hide the exhibits of 
others. The aisles, passageways and overhead spaces will remain strictly under the 
control of MMC. No exhibit or advertising matter will be permitted to extend beyond the 
space allotted to the exhibitor. Ceiling heights, columns and other structural anomalies 
are indicated on the exhibit hall map. It is the responsibility of the exhibitor to ensure 
their exhibit will fit within the contracted space. If there are concerns, exhibitor should 
notify MMC prior to move-in. 

INSTALLATION AND DISMANTLING 

Exhibitor move-in is Friday, May 28 6:00pm-8:00pm, and Saturday May 29 6:00am-
7:00am. All exhibits must be fully installed by show start, Saturday, May 29, 8:00am. 
The Exhibit hall will open one hour prior to scheduled exhibit time each day to exhibitors 
only in order to access their booth space.  

Exhibitor move-out is on Sunday, May 30 2:00pm-4:00pm. No tear-down will be 
permitted prior to 2:00pm. Any items left after Sunday, May 30 at 4:00pm will be 
discarded. MMC will not be responsible for items left in the booth.  

 



FIRE REGULATIONS 

Fire code requires materials such as table covering, drapes, etc. to be flameproof. Use of 
heaters, open flames, candles, lanterns, etc. as part of an exhibit are forbidden. Do not 
block any fire equipment or exits with materials. 

SMOKING  
The Wyndham Hotel at the Dallas Love Field Airport is a smoke-free hotel. 

NON-EXHIBITING COMPANIES 

 

Individuals, companies and organizations that have not contracted with the MMC for 
exhibit space are not permitted to display or demonstrate products, processes or services; 
solicit orders; or distribute advertising materials in any MMC contracted space. 
Noncompliance will result in the prompt removal of the offending person and property 
from that area.  
 
CANCELLATION 

It is mutually agreed that in the event the Annual Conference does not open or cannot be 
continued due to causes beyond the reasonable control of the MMC, such as fire, strikes, 
natural disasters (threatened or actual), governmental regulations, terrorism (threatened or 
actual) or other causes, MMC and exhibitors have no further contractual obligations to 
each other. At such time, MMC management will determine an equitable basis for 
refunding a portion of the exhibit fees after due consideration of expenditures and 
commitments already made. MMC is not responsible under any circumstances for an 
exhibitorÕs expenses such as airfare, lodging or exhibit shipping.  

ANTI-DISCRIMINATION POLICY 

MMC and Premedical Solutions, LLC are organizations dedicated to the pursuit of 
human rights, dignity and equal opportunity for all people. Any organization that wishes 
to exhibit and/or conduct recruitment employment activities in the Medical Mastermind 
CommunityÕs exhibit areas must agree that the exhibitorÕs policy is not to discriminate in 
recruitment or employment on the basis of gender, race, religion, sexual orientation, 
national origin, creed or handicap disability. Execution of the space allocation/contract 
with MMC for such exhibit space represents that the exhibitor is in agreement with this 
policy.  

PHOTOGRAPH RELEASE 

MMC has official photographers for the meeting. Photographs taken at MMCÕs Annual 
Conference may be used in future MMC publications, on the MMC websites, or in other 
association materials. By signing a contract to exhibit for this meeting, you agree to allow 
MMC to use your photo in any MMC-related publications or Web site.  

 


